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Live Life Freely (detail)
Kelly Parks Snider
2007
mixed media
44” x 77”

ARTIST’S INSIGHT

The art piece LIVE LIFE FREELY challenges each of us to be an individual, 

to dress the way we want to dress, to live our lives making our own 

decisions about how we  spend our time, our money, and whom we 

choose to spend our time with. 

In the past, our identities were based on our interests—the music we 
listened to, the sports we played, what we did with our free time, our 
families, and our accomplishments. Today, advertisers want to create 

our identities for us based on a label we wear or a store we shop at.  

Advertisers don’t want us to be original. They want us to buy whatever 

they’re selling based on a label. They also encourage us to judge others 

based on their labels.

It’s almost impossible today to buy a shirt, a pair of pants, or a coat 

without a label dominantly displayed across the front or back.  The 

majority of consumers buy according to brand.  So it’s important to ask 

some questions...

Are labels and brands affecting the way you judge others? Are they 

limiting your possibilites, your relationships, the way you live your life?

       Be the designer of your own label!  Label products not people!
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Steel Flowers
Kelly Parks Snider
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**
The artist created these steel flower sculptures to 
symbolize the strength we have when united in purpose and 
the inherent beauty of our individuality.

We stand together, each a remarkable and unique individual, 
working towards change. Through Project Girl we support 
each other and widen our definition of who we are. Together 
we can become better observers of media messages, their 
effects, and influences.  

Sometimes we have to cross the line.

It can seem impossible to push back against huge media 
forces that try to control us

But the fact is

We have the power. 
We can decide.
We can resist.

We can cross the line

and think for ourselves. 

We need to work community by community.  We must look 
forward with confidence.  We do not need official credentials 
to do good and mighty deeds in this world.  We just need 
to believe, stand together and remain committed.  

People say… “You’re just spitting in the wind.” 

Yeah…  maybe.  But at least we’re spitting!  

We think that it’s always important to spit!

It is always important to DO SOMETHING !

ARTIST’S INSIGHT
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Field of Tension
Kelly Parks Snider
2006
mixed media
28” x 28”
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ARTIST’S INSIGHT

FIELd oF TEnSIon is the artist’s response to 

today’s unending pursuit of commercial happiness.  

Commercial media advertising tells us all day, every 

day, and in every way that happiness is something 

we buy.  But buying more commercial goods, 

accumulating more, having more possessions in 

reality doesn’t usually translate into the promised 

goal—happiness.  Studies have show that for most 

consumers, the struggle and escalating pressure 

associated with the spiral of material accumulation 

ultimately results in an undesirable outcome.  The 

perpetual pursuit of what our culture defines as 

happiness and success leaves most of us feeling 

empty and full of despair.  

In America, we’re taught to believe that if we 

work hard enough, any goal can be achieved.  The 

problem with linking that achievement ideal with 

commercial products is that in our contemporary 

commercial culture the definition of the ultimate 

goal and distance to the reward keeps changing, 

moving just out of reach.  Like a carrot dangled 
temptingly in front of a hungry mouth, 
always anticipated but never tasted.
 

We are constantly pursuing material consumption, 

always chasing what is purposely placed just out of 

reach—expensive clothing, the fountain of youth, 

beautiful things we buy to demonstrate our success 

by demonstrating our ability to buy. The unending 

purchasing pursuit leaves us feeling tense, anxious 

and obsessed… always wanting more… always 

seeking to reinforce our differences.  The consumer 

contest separates us by separating those who 

want, from those who have, from those who want 

more…

We need to depart from this fruitless un-winnable 

contest. 
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Field of Tension
(detail) 
Kelly Parks Snider
2006
mixed media
28” x 28”



Corporate
Curriculum
Kelly Parks Snider
2006
mixed media collage
triptych panel measurements 36” x 77”
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Corporate Curriculum is 

a modern triptych (“trip 

tick”) which is a piece of art divided into three 

parts.  It uses the 20th century technique of collage 

which allows artists to incorporate fragments 

of the real world into their artwork for a specific 

visual effect, to create a mood, make a point, or to 

get you to thinking about something.  Behind each 

of the many physical items making up the artist’s 

‘Corporate Curriculum’ art collage there’s a story.  

Using the hundreds of items on the three collage 

panels and their stories she’s trying to help you to 

see the world she grew up in through her younger 

eyes and reflect on the corporate influences that 

affected her life as a child, as a teenager, as a young 

adult, and continue to shape our world today.

The panels progressively reveal the commercial 

influences in the world she grew up in.  The artist 

believes that these influences shout, scream and 

overwhelm all of us with false claims and broken 

promises.  By examining her own observations of 

our media-based culture through the years she 

came to realize that the world we live in today is 

far more polluted with harmful media messages 

than the world of her youth.  That is why Project 

Girl was created.

The artist believes that the landscape of today’s 

popular culture seems unbalanced and cluttered 

and the boundaries between what is appropriate 

only for adults and what is appropriate for children 

seem blurred. 

ARTIST’S INSIGHT

Corporate Curriculum (detail)
Kelly Parks Snider
2006
mixed media collage
triptych panel measurements 36” x 77”

To explore DECEPTION AND TRICKERY 

IN ADVERTISING, the artist focuses 

on the image of the rat in the art 

collage. Are you familiar with the expression,  

i smell a rat? What do you think it means. The image 
of the rat, and the phrase, “I smell a rat,” is a reminder 

to always be suspicious of advertising—to always question what 

we see, hear, and the motives behind the messages.  The rat reminds us 

all to be critical consumers of media messages and to look at the world of 

advertising through changed, more critical and suspicious eyes.

always be suspiciousi smell a rat!

This detail from Corporate Curriculum explores the issue of 

VIOLENCE IN MEDIA.  The artist wants us to examine the question: Does 

media shape the way we see ourselves and the world?  Some of us deny that 

we’re affected by media.  But almost everyone can easily recall a scary scene 

from a movie or violent scenes in a video game.  Violent images we see as 

children remain imbedded in our minds, influencing our perceptions of the 

world and our behavior toward each other.  Many studies have shown that 

frequent exposure to VIOLENCE IN MEDIA increases aggressive behavior, 

de-sensitivity to acts of violence, and increases fear of becoming a victim of 

violence resulting in mistrust of others.  By the time kids are 18 years old, they 

have witnessed 200,000 acts of violence on TV including 40,000 murders.  

Violence in media is like second hand smoke.  We’re all affected by it.

The artist, in this detail from Corporate Curriculum, is looking at the NARROW 

STEREOTYPES media creates for girls and women.  These stereotypes limit 

or box-in girls’ definitions of what they can do, what they can be, how to use 

their creativity and imagination, what attitudes to have, and how to behave.  

Advertisers encourage us not to exercise our ability to think for ourselves and 

express our individuality because it’s easier to sell us products if we choose 

to conform to their stereotypes.  

Advertisers will do just about anything to get us to buy their products 

including sales techniques that rely on illusion, deception, and false claims.  

The artist believes that the landscape of today’s popular culture seems 

unbalanced and cluttered and the boundaries between what is appropriate 

only for adults and what is appropriate for children seem blurred. 

Th
e 

m
at

er
ia

l o
n

 t
h

is
 p

o
st

er
 m

ay
 n

o
t 

b
e 

re
p

ro
d

u
ce

d
 w

it
h

o
u

t 
th

e 
w

ri
tt

en
 c

o
n

se
n

t 
o

f P
ro

je
ct

 G
ir

l. 
©

 2
00

8 
Pr

o
je

ct
 G

ir
l



Image Free Zone
Kelly Parks Snider
2006
mixed media collage
triptych panel measurements 36” x 77”

www.projectgirl.org



The artist intended that this Image Free Zone 

triptych be the visual and thematic inverse, 

or opposite of the Corporate Curriculum three- panel artwork.  Her 

original intention was to paint the three panels completely white to 

symbolize a place of being or consciousness that was the opposite 

of Commercial Land—a place without commercial images and 

pressures. In reflecting upon her culture, however, this didn’t seem 

to be a fair representation or an accurate, real expression. The 

creators of Project Girl do not believe that there really are “image 

free zones.” Our fading memories, the past slogans and our stained 

impressions will always remain in our awareness. This is why we 

must take advertisements, the music lyrics and TV messages 

seriously.   Many messages and images we’re exposed to via media 

throughout our lives stay with us forever.

How is “Thinking Space” different from Commercial Land?

How is “Thinking Space” different from Commercial Land?

ARTIST’S INSIGHT

Is there any thinking space left?  

Is there any thinking space left?  

Is there any thinking space left?  
Is there any thinking space left?  

W
here do you do your best thinking?  

Where do you do your best thinking?  

Where do you do your best thinking?  
Image Free Zone  (detail)
Kelly Parks Snider
2006
mixed media collage
triptych panel measurements 36” x 77”
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our Thinking Spaces are the places where we are disconnected 
from media and where we reconnect with the natural world 
and ourselves—our instincts, our imaginations, our feelings, 
our values, our principles, and future goals. 



Evidence of Real Bodies
Kelly Parks Snider
2007
sculpture, handmade Napalese paper
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Advertisers bombard us 

from a very early age with 

their image of ideal female beauty.  Advertising 
work hard to convince us that trying to be 
beautiful, thin, sexy and popular is what should 
be most important in our lives.  Companies that 

are selling us products want us to spend as much 

time, energy, and money as possible trying to look 

like the perfect images we see in magazines, on TV, 

and in the movies.  

The creators of advertising want us to define and 

identify beauty only as it’s depicted in the images 

they’ve created and bombarded us with.  But are 

those images real?  Even if we want to, can we ever 

look like the “beautiful” images we see in media 

advertising?  

The people we see in the media represent only a 

small percentage of the different types of people in 

the world.  When we look around at groups of real 

girls, we see a lot of diversity—different skin and 

hair colors, different heights and body sizes, and all 

kinds of personalities.  Each of us is unrepeatable 

and a true original.  

ARTIST’S INSIGHT
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Evidence of Real Bodies (detail)
Kelly Parks Snider
2007
sculpture, handmade Napalese paper



Love
Kelly Parks Snider
2006
mixed media
32” x 40”
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This painting focuses us to ask questions of ourselves 

in relation to each other. Art enables us to express what 

we feel rather then what we see.

Like art, real joy always wants to share and communicate 

itself to others. This joy is not a self absorbed joy. This joy 

radiates towards others and is never misunderstood. It is 

a great privilege and opportunity to make a difference 

in someone else’s life.

I am not asking to be loved… I want to love.  
These are the words of Saint Francis.  He devoted his life 

to others. He realized that it was through giving that he 

received a kind of radiating joy. 

We all are drowning in “me first ” and “I’m worth it” 

media-fed messages promoting the pointlessness 

of doing something unless it is first and foremost for 

ourselves.  This absurdity has become the living reality 

and expectation in our contemporary culture, leaving 

forgotten and unexpressed the great joy that doing for 

others brings to us.  

The creators of Project Girl believe we can change 

this–that we can make change happen if we believe 

we can make change happen. The cure for cynicism, 

hopelessness and narcissism is social action. This solves 

two problems.  It connects us all to each other and 

community, and it gives us a sense of meaning and 

purpose.  Project Girl believes that all of us, young and 

not as young must be part of this process.

Our greatest human need is love.

ARTIST’S INSIGHT
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Love  (detail)
Kelly Parks Snider
2006
mixed media
32” x 40”



Respect Me
Kelly Parks Snider
2007
mixed media
28” x 28”
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In Respect Me the Project Girl 

artist asks each of us to view 

our world differently, more critically, with smart eyes. 

She wants us to interrogate what is familiar to us and ask 

questions that we have never had to ask before.  

She wants us to start asking the question “WHY?”

WHY is $15 billion dollars being spent on commercial 

advertising that targets children and adolescents? 

WHY have today’s young people become the most 

marketed-to generation in history? 

WHY are 80% of all girls dissatisfied with their body?

WHY do we stereotype? 

WHY are girls having a difficult time getting along?

The artist believes that we must all reject a value system 

that says more is better, money equals happiness and 

consumption is the goal in life. Immersion in commercial 

culture has implications for our all of us that extend far 

beyond what we buy or don’t buy. It affects our core 

values, our life style choices, how we define happiness, 

and how self esteem is measured.

Respect begins when we start asking WHY?

ARTIST’S INSIGHT
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Respect Me (detail)
Kelly Parks Snider
2007
mixed media
28” x 28”



Will The Real You Stand Up!
Girl Artists
2007
mixed media body tracings
36” x 72”
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Will the Real You Please Stand Up!

You are unrepeatable. You are a true and amazing original.

How much of the “real you” do you show to the world? And 

how do you show it?

Does the way you look and dress really convey everything 

about who you are, or is it just one part?

What else is there to share, like your inner self—your ideas, 

your interests, yourfeelings, your dreams and talents.  What 

are some of the attributes that are yours and yours alone 

that extend beyond your physical appearance? What are 

you proud of? 

The life-size body tracings were created on fabric banners 

by girl artists during a Project Girl workshop.  The girls were 

invited to explore their inner lives and values, and appreciate 

their many attributes extending beyond their physical 

appearance.

ARTIST’S INSIGHT

Will The Real You Stand Up!
(detail)
Girl Artists
2007
mixed media body tracings
36” x 72”
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Brand Brainwashing
Kelly Parks Snider
2006
ink drawing
8” x 11”



and now i am a much happier person.
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Brand Brainwashing,  Kelly Parks Snider,  2006,  ink drawings,  8” x 11”

one day at school i found myself in the 
lunchroom eating alone.

so i went home and looked in the mirror 
and i realized that i wasn’t a real trend-
setter. i needed some lasting solutions…  

i saw that my lashes didn’t f lutter and my 
lips had no pucker. so i built and separated 
some seriously fabulous lashes without a 
clump in sight by using revlon’s be fabulash 
mascara. plus, i created instantly plump lips 
with sally hansen’s lip inf lation tints. now 
my eyes and smile are smokin’!

and because my f igure seemed irregular and 
shapeless, i went to victoria’s secret and 
bought a new extreme push-up bra to get 
one of the summer’s hottest looks!

and after i became the center of attention 
with my new pushed up f igure i bought a 
teeny-tiny pacsun swimsuit with f lirty-
skirt, and upped the glam factor with a 
blinged-out beach bag by juicy couture 
to wear at the beach and party like a 
celebrity with all my new friends.

and while i was at the beach i scoped guys 
on the qt and looked for my lasting love 
wearing my new guess shades designed to 
start a f lirt alert.

and on the days that i couldn’t make it to 
the beach, i could still get my sexy beach 
hair with my bumble & bumble surf spray 
which adds weight to hair the way salt 
water does—just spray and scrunch. that 
way everyone thought i’d been hanging with 
the coolest beach kids even when my parents 
were making me do something boring.

and because some of the other girls were 
starting to dress like me and imitate my 
latest looks—sleek and chic, or sexy and 
disheveled, perfect for night or day—

and when i wear the loreal eye-color that 
makes me look like a mermaid emerging 
from the ocean... 

i wanted to express my originality, so i 
got a set of body clips from claire’s in 
summer’s most sizzling shades. 

and spend all my free time calling friends 
on my revolutionary iphone with built-in 
ipod, visual voicemail, i have a much more 
positive attitude about life.

always be suspicious...i smell a rat!


